Survey Research

What is i#?




Why 1s Survey Research so popular?

Versatility

- Can be used in almost all topics
Efficiency
- Relatively low cost and relatively quickly (No time consuming)

Generalizability

- With probability sampling from large population, it can be

generalized easier than using other methods
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Errors in Survey Researc

® Poor Measurement of cases ® Omission of cases
» Question Wording » Poor Sampling

» Respondents’ » Non-response

Characteristics

> Presentation of

Questions

> Interviewers
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Questionnaire Design

1) Maintain Consistent Focus

Using research objectives for making decisions about what to

include and exclude into questionnaire

2) Build on Existing Instruments

(a) Using a previously designed instrument if measuring the

same key concept or (b) Creating the new one if not
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Questionnaire Design (Cont.)

3) Refine and Test Questions

3.1) Reviewed by (a) colleagues (b) experts
3.2) Conduct a pilot study

4) Order the Questions

4.1) The first question should be connected to the primary

purpose of the survey

4.2) Separating Demographic Questions
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Questionnaire Design (Cont.)

~~

5) Make the Questionnaire Attractive

Neat, Clear, Clean and Spacious
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Writing Questions SURVEY |

Write clear questions
Closed-ended and Open-ended questions

Closed-ended questions and Response

Categories
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WHingif@uesweons (Cont)

Write clear questions

Use shorter rather than longer words
No abbreviation
Avoid negative words or double negatives

T~ % | 1 v
Ex. anlsitiupaausalinunisasaaiusisns

1 & % L %% 1 v
AnlaliunlevuFalNUNITLIAS19EIUE1T IS
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WHingif@uesweons (Cont)

Write clear questions

Avoid double-barreled questions

EX. AARITULUNAIadnad luaInIANNgILazanIAFIIaINANN

AILITNIN S LA

Avoid leading questions

Ex. anlifnuzadindiawaaiiiisinasgnausisanunisinglussuy

F11N19
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Closed-ended versus
Open-ended Questions

® O,

-> Offer explicit response -> Respondents provide their

categories own answers in their own

Ex. 1U5n19uuulaNvNumAadInig L words

N LUNWINARY = T IR RN/ ¥
NLUN a Ex. Usn150UUlaNnyNUAR9InNI5 LA

UDIANG - - o
— | N IUNWINYRE
159919415

_ Auq (dsmsey
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WHingif@uesweons (Cont)

Closed-ended questions and Response Categories

Mutually Exclusive (Can choose only one choice)

EX. ngaunszutaeatgaaiviny
=434l | 160y - G609
Exhaustive (Include all possibility)

Ex. ngaunszudnydnmnuasving

Ine LNUA GA au
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Writing Questions (Cont.)

e

Closed-ended questions and Response Categories

Allow for disagreement (people tend to avoid
disagreement)

[~ % =y 1 % 1 alay
Ex. anusiunaavzalidnlasinisasresalnseaiiulasenisyn

THLAUAVLDENVINNN ~oommmmmmmmmmmmmemmmmee WAUAIEALINAN

AnAUUAYUlAsINIssalWs1sAusala

FAATUAENGNIN —=-mmmmmmmmmomoeemee AUUAYUDEININ
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WHingif@uesweons (Cont)

Closed-ended questions and Response Categories

Social Desirability (people tend to respond in ways that
make them appear in the best light to the interviewer)

1 [~ (Y 1 1
Ex. anspggnatansdszydntlumailymiiaawalug

lllptllne UaeasiIaNIn

ANLAE NI INHANNSIIRANHUDIT5TaULIRE LA LY
lalAsilae e Uagasnann
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WHingif@uesweons (Cont)

Closed-ended questions and Response Categories

Minimize Fence-Sitting (people who see themselves as
being neutral)
EX. AnAAIINISIANNIANSTAUNNAAANANISISEUUNGa LY

1ufNatag 1 2 3 4 5 ANARAHINNN

Neutral

lflNatag 1 2 3 4 5 6 NNADLINNIN
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Writing Questions (Cont.)

e

Closed-ended questions and Response Categories

Minimize Floaters (Guessing)
Ex. AuARIIN1SARLLAIN NN UENSTNURINTNUARRFUNIN
§19N1Ensa s

_ lsidinaas

__ dua@tig

T e K EVaTy

_ lsinsu
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Writing Questions (Cont.)

Closed-ended questions Likert Scales

Please circle the number that represents how you feel about the
omputer software you have been using

Use Likert-Scales 1am satisfied with it
Strongly Disagree —1---2-—3-—4--5—6-—7— Strongly Agree

It is simple to use
Strongly Disagree «=1+==2-=3=dses§esforeT Strongly Agree

and Response Categories

Itis fun to use

Strongly Disagree =« 1-=2-«3wbfoes§ouslyee 7= Strongly Agree

It does everything | would expect it to do
Strongly Disagree =1+« 2-=3welsns§ouslyoaT = Strongly Agree

| don't notice any inconsistencies as | use it
Strongly Disagree —1--2-—3—-4---5-—6-7— Strongly Agree

It is very user friendly
Strongly Disagree 1238567~ Strongly Agree
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Survey Design Alternatives

Mailed Surveys
Group Survey
Phone Survey

In-person Interview

Web Survey
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survey Design Alternatives (Cont.)

Design

Mailed survey
Group Survey
Phone Survey

In-person

Interview

Web-based

Survey

Manner of
Setting
Administration

Self Individual
Self Group

Professional Individual

Professional Individual

Individual

Questionnaire

Structures
Mostly structured
Mostly structured

Structured

Structured or

Unstructured

Mostly structured

Basic Research in Accounting (Week 6)

Cost

Low
Very low

Moderate

High

Very low
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survey Design Alternatives (Cont.)

Design

Mailed survey

Central Concern Solutions

\/Follow-up mailing
4 Cover letter
v Stamped return envelope

Response rate v Replacement questionnaire

\/Running number

\/Incentive
4 Confidentiality
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Example of Cover Letter
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survey Design Alternatives (Cont.)

Design Central Concern

\/Seldom feasible

Group Survey v'Feel coerced to
participants = bias
v Difficult to reach sample

units

Phone Survey v Refuse to participate

|

Threaten External validity

Basic Research in Accounting (Week 6)

Solutions

v Cover letter

\/lncrease sample size
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survey Design Alternatives (Cont.)

Design Central Concern

Experience of

In-person Interview _ _
interviewers

Basic Research in Accounting (Week 6)

Solutions

v/ Careful training and
supervision
Same questions

Same way

Same type of person

Same reactions
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survey Design Alternatives (Cont.)

Design Central Concern Solutions

Web-based Survey
> E-mail Survey
>Web Survey

Sample units (Areas Use when it is suitable

without internet access) for the project

Basic Research in Accounting (Week 6)
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Basic Research in Accounting (Week 6)
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